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The Sunset Strip



The Sunset Strip
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Active day and night — unlike any other Boulevard in the region




The Sunset Strip
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The Sunset Strip

Preeminence in the cultural narrative of Rock ‘n Roll



The Sunset Strip
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Existing Offsite Sign Locations



Update guidelines for offsite sighage along the Sunset Strip

Encourage creativity in offsite signage

Improve the aesthetics of sign structures and integrate with buildings
Address non-desirable land use patterns driven by offsite signage
Explore rationale and mechanism for capping offsite signage

Framework to better address new sign proposals and new technology



Aspirations for the Sunset Strip

1. Keep the Sunset Strip iconic.

2. Continue to attract and welcome visitors.

3. Provide an immersive urban experience like no other.
4. Promote good design.

5. Protect and enhance the value of existing and new signage.
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Sample proposed billboard structures



Project Timeline

Begin
and Hearings:
applications, regulations, EIR

discusses proposed regulations;
confirms policies to be studied in EIR;
opens application window

All apps. complete
EIR Scoping Meeting



Research & Regulations

(We are here)
PHASE 1: PHASE 2:
RESEARCH AND EXPLORATIONS
ANALYSIS
EXISTING CONDITIONS POLICY FORMULATION
RESEARCH &
ASSESSMENT TESTING & COMPARISON
OF POLICY OPTIONS
DEVELOP POLICY
OBJECTIVES

PHASE 3:
RECOMMENDATIONS

FORMALIZE PREFERRED
POLICY

AMENDMENT TO THE
SUNSET SPECIFIC PLAN

COMMUNITY & STAKEHOLDER OUTREACH

2 vonNTHS _J

2 vonNTHS _J

2 MONTHS _J



Getting Involved

Success depends on engaging all stakeholders

Adjacent Residents and Neighborhoods

Media Industry — buyers, sellers, and creative agencies
Property Owners

Business Owners and Groups
Civic Leadership

Your input will help to:

Develop new regulations

Address and manage potential impacts

Elevate the experience, image, and potential of the Sunset Strip



Staying Involved

Bianca Siegl, Senior Planner
City of West Hollywood
bsiegl@weho.org

(323) 848-6853

www.weho.org/sunsetsigns




